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Lesson Plan – Module 4


  Lesson plan title:  Website evaluation





   Time: 45 min.		Date created: 10.09.2007     Created by: N.Moore





   Concept / Topic to teach:  Evaluating web sites – finding what you want.





General goal(s): To navigate a large website, searching for information.





Specific objectives:  To use filters & key words to narrow search parameters.  





Required materials:  Computer & web access for students.  Teachers’ PC and data projector.





Links:  � HYPERLINK "http://www.autotrader.co.uk" ��autotrader�  � HYPERLINK "http://www.aaaauto.cz" ��aaa auto�  � HYPERLINK "http://www.kwikguides.com/Guides/SellingUsedCar/WritingAd.html" ��abbreviations commonly used in car adverts�





Teacher notes:  Make sure you spend a few minutes navigating the autotrader web pages & know how the filters & search options work.  It is advisable to search through the ‘private’ adds only, as the trade adds can be misleading.  Keep an eye on the students so they don’t instantly start looking at all the super cars, like Ferrari, Lamborghini, Bugatti etc..   UK cars are required to have road tax & MOT test to be legally driven on the public highway.





   





   	 








Lead-In:  





Ask ss if they have a driving license.  Do they have a family car or their own car?  Raise the issue of cost of second hand cars in the Czech Republic – do ss think they are value for money?  Where can you look for a cheap car?








Procedures:  





Show the autotrader.co.uk website to the ss, and explain that it is the largest source of new & used cars, motorbikes & caravans in the UK.   Demonstrate how the website works, and board a UK postcode, which is required to be able to search.  (LS23 6JN)





Board some examples of the abbreviations generally used in car advertisements, so the ss can understand the adverts (or make a handout from the info available � HYPERLINK "http://www.kwikguides.com/Guides/SellingUsedCar/WritingAd.html" ��here�). Search for a second hand Skoda Octavia, and ask the ss to read the text & translate the abbreviations (ss will be surprised at how cheap Skoda cars are in the UK).





Give each student (or pairs/groups, depending on the number of ss & computers) a slip of paper, with details of a car, and ask them to search for the cheapest one they can find that matches the requirements set.  [Example – Fiat Brava, 1998, tax & test, pas, e/w, a/c]  Once the students have found the car, check they have everything on the list, and board the details.    Ask the ss to go to the aaa auto web site and try to find the same car as they found on the UK site, and compare prices.  Discuss any points raised by the ss.





Allow the ss free time to search the websites, and find a car they would like to own.  It is a good idea to set them a ‘budget’ of  £5000 so they don’t all pick the fastest Ferrari!.  Discuss, as a class, which cars the ss chose, and why.  





Lead-out:  Tell the ss that although second hand cars are cheaper in the UK, other costs are far higher.  For example, an 18 year old wanting to insure an average small car will pay up to 10 times more than the equivalent cost in the Czech Republic.  [This can be a lead-in to a later lesson, looking at insurance web sites.]











